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Introduction 



Global Knowledge Initiative 3   

Africa Great Lakes Coffee project 
• AGLC is a 3-year USAID-funded initiative - coffee sector in 

Rwanda and Burundi (the Africa Great Lakes region) 

 

• 6 Partners 

• 2 Rwanda: Inst. of Policy Analysis and Research (IPAR) and 

Univ. of Rwanda (UR)  

• 2 Burundi:  University of Ngozi, Polytechnic Univ. of Gitega 

• 2 USA: Michigan State University (MSU) and Global 

Knowledge Initiative (GKI) in Washington D.C. 

• Numerous public and private sector partners 

 

• Objectives: 

• Reduce antestia bug/potato taste defect (PTD) 

• Raise coffee productivity 



Baseline/midline survey of coffee growers  

• Geographically dispersed 
sample across four coffee 
growing districts: Rutsiro, 
Huye, Kirehe and Gakenke. 

 

• 64/32 HHs randomly 
selected from listings of 
each of the 16 CWSs  

• Baseline (64 x 16 = 1024 
HHs) 

• Midline   (32 x 16 = 512 HHs) 
 

Qualitative Research 
Included: 
• Key informant interviews 

• Focus group discussions 
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Guiding question:  
 

What are the differences 

between male and female 

heads of households that 

produce coffee in Rwanda? 
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Applying pesticide 
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Research Findings – 

Rwanda 
(a few) 
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  Are the female-headed 

households different than the 

male-headed households? 
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Women are older 
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Women are more illiterate (cannot read or 

write), and have less adult help in the HH. 

Completed primary: 
Males: 39% 
Females: 20% 
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… more likely to experience food 

shortage in the HH. 



  Are the female-headed farms 

different than the male-headed 

farms? 
 

13   



14   

… less land, less area with coffee. 
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… more years growing coffee, fewer trees, older trees. 

Smaller harvest, less money from coffee, but coffee is a 

larger share of total income. 

On average, coffee is 
50% of the income for 
coffee households 
headed by females 



9 farm tasks by gender 
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Surprise: “Female” always less than 

“male” or “both” in combined sample. 



Not a Surprise: In female HHH, females do most 

of every task except pesticide and fertilizer.  
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Mulching, pruning and applying pesticide are 

activities where female HHHs more likely to hire 

a worker.  

Female HHH have 
20% higher cost of 

production. 

Female HHH profits 
from coffee are LESS. 

On average, only 

80% of male HHH. 
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Therefore, not surprising, female HHHs 

have lower productivity per coffee tree. 



Who decided what 

to do with income 

from cherry sale?* N %

Head of household 213 54%

Spouse 17 4%

HHH and spouse 168 42%

Gender of Coffee 

Decision Making N- Midline % - Midline

Male 132 25%

Female 107 21%

Both M&F 272 54%

Coffee money 
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Sex of person who 

received the money N %

Male 293 57%

Female 127 25%

* 18% non-respondent 



Top 10 Things For Which 

Coffee Money is Used 
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All households 

% Saying They Used 

the money for this

1 Food 45%

2 Health services 45%

3 Household expenses 43%

4 School expenses 35%

5 Other farm investments 26%

6 Livestock 22%

7 Clothing 21%

8 Household goods 20%

9 Coffee Related Work 10%

10 Savings 4%

Use of Money
2015 Income 

from Coffee US$

Female HHH $200

Male HHH $283
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Conclusions re: Areas 

to Focus 



IMPORTANT AREAS TO FOCUS 

(rank order) 

1. Lack of control of household resources limits women’s ability 

to invest in their coffee (e.g., purchasing inputs). 

2. Involve more young people, especially young women, in 

coffee to address the increasing age of coffee farmers.  

3. While trainings have supported women’s empowerment, need 

to train both men and women to ensure men are on board with 

implementation of best practices. 

4. While coops can train women on activities they can do without 

their husbands, it’s little use when women cannot purchase the 

equipment to perform these activities (e.g., sprayers). 
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Thank You! 
Analysis credited to:  

Dr. Maria Claudia Lopez 

Dept. of Community Sustainability 

Michigan State University 

http://www.canr.msu.edu/people/maria_lopez 

mlopez@msu.edu  
Telephone: (517) 432-6143 

 

 
 

Contributing:  

Ruth Ann Church 

Dept. of Community 

Sustainability 

Michigan State University 

rachurch@artisancoffeeimports.com 
Telephone: (734) 717-6278 
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