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Getting started with Accepting 

Food Assistance Benefits to 

Increase Sales





www.mifma.org



Expand Food 
Access

Marketing 
Opportunities

Expand 
Customer Base

Increase Sales





Supplemental Nutrition 
Assistance Program (SNAP)

Food Assistance Program SNAP Bridge Card

Double Up Food Bucks Electronic Credits OR Silver 
Tokens

WIC Farmers Market 
Nutrition Program (FMNP)

WIC Project FRESH
Paper Vouchers OR WIC 

Bridge Card

Senior FMNP Market FRESH Paper Vouchers

Hoophouses for Health Paper Vouchers

Prescription for Health Program Names Vary
Paper Vouchers, Tokens OR 

Prepaid Gift Cards

www.mifma.org
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Data provided by the Michigan DHHS Greenbook
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2013 SNAP Redemption 2014 SNAP Redemption 2015 SNAP Redemption

Source: USDA Food and Nutrition Service Benefits Redemption Division





Customer decides 
to spend $20 at 

the market

Market deducts 
$20 from SNAP 
Bridge Card and 
gives customer 
$20 in tokens

Customer uses 
tokens to 

purchase food 
from market 

vendors

Vendors collect 
tokens and turn 
them back in to 

the market

Market 
reimburses 

vendors for token 
sales
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Communicate with Community Partners
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http://www.fns.usda.gov/ebt/snap/retailers-0
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Ownership 
Type

Government 
Owned

Limited 
Liability 

Company 
(LLC)

Nonprofit 
Organization

Partnership
Privately-

Held 
Corporation

Publicly 
Owned 

Corporation

Sole 
Proprietorship
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Hardwired Point-of-Sale Devices
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Other Options for Point-of-Sale Devices
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Purchase

Lease

Rent
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Resource Manual Available
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